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Mani Vang,
College of Education & Human Development
“I came to this community as a refugee from Laos and
the education I received helped lead me to the success
I have today. I give so that other children can have
the benefit of a quality education.”
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Erica Giorgi, College of Liberal Arts
“I’m lucky because I’ve never personally experienced
family violence. As a daughter, sibling, spouse, and
parent, I never want others to experience domestic
abuse, so I support causes through the Community
Fund Drive that work to eliminate family violence. ”
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Joe Gaugler, PhD, School of Nursing
“From my scholarship and outreach with families
touched by Alzheimer’s, I see the life-changing
challenges they face. I support organizations that
help these families on their caregiving journey.”
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